
A DIY GUIDE ON  
CREATING YOUR OWN 

WEBSITE



Hello! 

@karishmasworld 

Multidisciplinary Designer 
Creative Entrepreneur 
Design Facilitator 
Podcaster 
Micro-Business Owner



womenfolk.co 

belfastdesignpopup.com

smalltownbigdreams.co.uk 

http://womenfolk.co
http://belfastdesignpopup.com
http://smalltownbigdreams.co.uk


karishmasworld.com

atinyhistory.com 

http://karishmasworld.com
http://atinyhistory.com


weshouldpause.com

http://weshouldpause.com


DO YOU NEED A WEBSITE?





























So after all this:



Here’s a DIY guide on creating 
your own website!



Quick exercise: 
YOUR VOTE COUNTS!



JUST EAT DELIVEROOVS







KINFOLK MONOCLEVS







ASOS 
MARKETPLACE 

DEPOPVS







Delve into your 
preferences and ask 

the “whys?”



Example Positives 

EASE OF USE 
DESIGN-LED 
ADAPTABLE 
REVIEWED

Example Negatives 

HARD TO READ 
TOO MUCH INFO 
LOW RES IMAGES 
MIXED MESSAGING 



Example Positives 

EASE OF USE 
DESIGN-LED 
ADAPTABLE 
REVIEWED

Example Negatives 

HARD TO READ 
TOO MUCH INFO 
LOW RES IMAGES 
MIXED MESSAGING 



FORM(S) 
& 

FUNCTION



The function of your site is primarily 
related to: 

• who your user is 

• what your offering is   

• how you can engage them to interact 
with you / your product / service /
offering



What would you like 
your users to do?



Examples: 

You may want your users to 

• Purchase products 
• Gain a following 
• Hire you as a freelancer



What would you like 
your users to do?



Listen 



Shop



Subscribe



USER



Examples: 

• Shoppers from Lisburn 
• Emerging creatives wanting to network 
• People wanting to learn how to cook



Be as specific as you can! 



Examples: 

• Grocery Shoppers from Lisburn 

• Emerging graphic designers wanting to network 

• Busy parents wanting to learn how to cook



• Miro 
• Conceptboard 
• Invision 
• Mural



Who are your key users?



DOMAINS



Examples: 

www.karishmasworld.com 
www.smalltownbigdreams.co.uk 
www.womenfolk.co

http://www.karishmasworld.com
http://www.smalltownbigdreams.co.uk
http://www.womenfolk.co


What’s in a name? 

.com - international 

.co.uk- specific to country or region 

.org - non-profit or organisation 

http://co.uk


A couple of options are: 

• purchasing a subscription for the 
domain name 

• purchasing a hosting package which 
includes a domain name





HOSTING & BUILDING



• coding or non-coding (more visually 
based) 

• subscription-based 
• no. of users and level of control 















CONTENT 
is king 



Written content  

• General 
Information 

• Blogs 
• Categories 
• Contact details 
• Menu 
• Tags #saturday 

#coffee #ulster 
#fry 



Visuals  

• Graphics 
• Photographs 
• Videography 
• Animation 
• Infographics 
• Maps 

*embed 

Eg.  
YouTube 
Soundcloud AudioFile 



Call-to-action 
  
• Subscribe 
• Read 
• Listen 
• Follow 
• Contact 
• Purchase/Shop



Analytics  

• Geography 
• Visits 
• Referrals 
• Popular Content 
• Search terms



PREPPING CONTENT



• Prepare your content on a separate space  
eg. Writing in Google Docs,  
Folder of images etc. 

• Save content for web to ensure that it loads quickly 
eg. images  

• For e-commerce & retail, make sure you have a stock 
database  

eg. Excel / Numbers 



Easy Peasy



DEVICES





COST



• Annual or monthly domain hosting cost 

• Annual or monthly web hosting cost 

• Cost of making content (eg. design software, equipment 
etc.) 

• External support (eg. Hiring a Web Designer for more 
specialist work, Hiring an SEO specialist)



• Example



• Example



KEY SEO



 SEO  - Search Engine Optimisation

• Choose the right URL 
• Create titles and descriptions for each page 
• Utilize anchor text 
• Add alt text to all your images  
• Give your site structure with the right headers 

(via wix.com)

http://wix.com


“Google EAT principle:  
expertise, authoritativeness, and trustworthiness.  

These factors help determine if a webpage has useful 
quality content. This principle is especially relevant in 
business niches that fall under the “your money, your 
life” (YMYL) label, such as health care and finance.” 

(via semrush.com) 



If you forget everything else, 
try and remember



• MANAGEABLE 
• AFFORDABLE 
• UP-TO-DATE

Create a website (or pick a platform!) that is:



CHEERS :-D 


