
A DIY GUIDE ON  
CREATING YOUR OWN 

BRAND



Hello! 

@karishmasworld 

Multidisciplinary Designer 
Creative Entrepreneur 
Design Facilitator 
Podcaster 
Micro-Business Owner



A SELECTION OF PROJECTS
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• What makes a brand? 
• Examples 
• D-I-Y Brand Guidelines 
• Resources 
• Q&A

In this workshop





“A brand is the set of expectations, 
memories, stories and relationships that, 
taken together, account for a consumer’s 
decision to choose one product or service 

over another.” 

Seth Godin (Entrepreneur)



 YOUR BRAND 



BRAND IDENTITY

•  Logo (Type & Mark) 
•  Fonts & Typography 
•  Language & Tone 
•  Visuals (Photography, Illustration, Video etc.) 
•  Colour 
•  Channels (Digital, Physical, Immersive etc.) 
•  Brand Values  



BRAND VALUES

• What is your goal or mission? 

• Who is your audience or key demographic?  

• Are you working directly with businesses (B2B) or “selling” 
to customers (B2C)? 

• Are you locally or globally focused? 

Give your brand purpose 



BRAND VALUES

2 min exercise: Creating a word bank

Eg. 

• Locally sourced 
• Integrity 
• Humour 
• Diversity 
• Innovative 



“Branding is the art of differentiation.” 

David Brier (Branding Expert)



BRAND VALUES

2 min exercise: USP

What is your unique selling point? 



LOGO

• Designing your own logo 
• Sourcing a designer



LOGO

Type Mark Combination



LOGO

• Scalability (eg. can you still clearly see it 
when it’s tiny?) 

• Ability to work well in B&W and Colour 

• Adaptability across different formats  
eg. mobile, web, print 



VISUALS

• photography 
• illustration 
• video 
• animation 
• infographics 
• quotes 
• icons 



VISUALS 

• behind-the-scenes or process 
• high quality product / service visuals 
• call to action 
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VISUALS

• original  
• commissioned 
• free for commercial use 
• creative commons license 



VISUALS

• photography 
• illustration 
• video 
• animation 
• infographics 
• quotes 
• icons 

5 min exercise: Creating a visual bank



IMAGE FORMATS

• common image types: 
.gif 
.png 
.jpeg 

.tiff 

.pdf 



COLOUR

• formal or informal 
• 3-5 key colours 
• suitable for end user 
• accessible 



ADOBE COLOUR 













COLOUR

5 min exercise: Creating a colour palette

https://color.adobe.com



FONTS & TYPOGRAPHY

• DaFont 
• FontSquirrel  

• Adobe Fonts 
• Google Fonts 

• You Work For Them 
Image via Adobe Fonts



FONTS & TYPOGRAPHY

• Title / Body / Social etc. 

• Serif  
or  
Sans Serif 

• Font size & Colour 

• Scalability 

•

T
T



LANGUAGE

• Formal or informal 
• Personal or Company  

(I or we) 
• Simple and understandable 

(always wins) 



CHANNELS



CHANNELS

2 min exercise: Which 3 channels suit you best?



STORYTELLING
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Video via Mowgli 
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COMMON GOOD ADVICE

• Clear visuals 
• Avoid typos 

• Original 
• Sustainable 
• Ethical 
• Accessible 

Image via Grammarly





FREE TOOLS

(Gimpshop)

(Inkscape)

(WeTransfer)



D-I-Y GUIDELINE CHECKLIST

 Brand Values  
 Logo (Type & Mark) 
 Colour 
 Fonts & Typography 
 Language  
 Visuals (Photography, Illustration, Video etc.) 
 Channels (Digital, Physical, Immersive etc.) 



“To be a good artist / letterer / designer / 
guitar player, it takes practice. A lot of it. 

More than you can even fathom when 
you’re starting out.”  

Jessica Hische (Typographer)
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