


• Overview of the LinkedIn platform 
• How the newsfeed works
• How to optimise your personal profile
• How to set up a Corporate Page
• LinkedIn Events
• LinkedIn Live Streaming
• LinkedIn Stories
• How to build and develop your network using LinkedIn
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Showcase your knowledge through 
status updates
Sharing information and opinion pieces 
can help other professionals to be better 
informed and could even help them to 
do their jobs better. In return they will 
appreciate you sharing your knowledge 
and see you as a trusted and well 
informed professional.













Step by step guide here: 
https://blog.linkedin.com/2020/may/12/tap
ping-into-the-power-of-your-professional-
network-with-polls

https://blog.linkedin.com/2020/may/12/tapping-into-the-power-of-your-professional-network-with-polls






LinkedIn Live is not available to everyone, you need to apply to use it: 
https://www.linkedin.com/help/linkedin/answer/100225/broadcast-with-the-linkedin-live-
feature

According to LinkedIn, the review process takes into account:

• Video and overall content creation history

• Audience size and engagement history

• Member or Page account has been in good standing

• Two Factor Authentication (2FA) enabled in account settings

• Broadcasters also need to use a compatible third-party streaming tool in order to host 
a LinkedIn Live.

https://www.linkedin.com/help/linkedin/answer/100225/broadcast-with-the-linkedin-live-feature










Company Page

1. Why should you have a business 
page?

2. What should you post?
3. How often should you post on the 

corporate page?
4. What are competitors up to?





Use LinkedIn Search to find the people you wish to 
connect with

Look at their profile for things in common to humanise 
the request

Send a request but always include a message, 
especially if you have never met the person









✓Optimised profiles will rank much higher within LinkedIn 

searches

✓Keyword optimised profiles will be found much easier

✓Get more visibility on Google

✓Build your professional image and reputation with a 

completed and frequently updated profile

✓A complete profile is more likely to receive opportunities 

through LinkedIn



Profile Checklist:
• Updated image / cover image / title
• Suitable details around past and present roles –

KEYWORDS!
• Direct line phone number in your business name 
• If you have qualification letters after your name 

include those also 



Use a professional image

Adding a professional profile image can generate 14 times 

more profile views. It also builds trust and your business 

connections will recognise you!







Create a personalised background photo for your 
LinkedIn profile
You can add some personality to your LinkedIn profile 
by adding a background photo to your profile.

LinkedIn specifies that your photo must be a JPG, PNG, 
or GIF file under 8MG in size and should have a 
resolution of1400 x 425 pixels for the best look.







Customise your public profile URL
Make your personal profile more professional and 
easier to share by customising your LinkedIn public 
profile URL. Instead of a URL with a lot of numbers at 
the end, it will look professional and clean. 







Update your contact information for people to get in 
touch
Update your contact details including:
- Website
- Contact Number
- Email
- Twitter handle







Search engine optimise your profile
You can optimise your LinkedIn profile to get found by 
people searching LinkedIn for key terms you want to 
get found for. Add these keywords to various sections 
of your profile such as your headline or in your 
summary.
• Title, Current & Previous Experiences
• Website URL
• Summary
• Work Experiences
• Skills & Endorsements



Show more examples of your work

LinkedIn allows you to add a variety of media such as 
videos, images, documents, links, and presentations to 
the Summary, Education, and Experience sections of 
your LinkedIn profile.  This enables you to showcase 
different projects and provide samples of your work. 







Add Meaningful Detail About Your Role (Current and 
Past)
Update your LinkedIn profile with necessary 
information about your current role such as:
➢ Your title
➢ Your responsibilities
➢ Day to day activities
➢ The size of team you manage
➢ Opportunities you are looking into
➢ Projects completed in that role to date
➢ How people can get in touch with you



Include Your Education
Update your LinkedIn profile with information around:
➢ your high school or college, 
➢ University experience, 
➢ Post Graduate experience, 
➢ on the job qualifications, 
➢ voluntary qualifications, 
➢ accreditations



Add Projects to Your Profile
Include any major or meaningful projects completed in 
your role. Give:
➢ the project title, 
➢ the context of the project i.e. why the project took 

place, 
➢ project KPIs, 
➢ your role in that project, 
➢ the size of the project team, 
➢ how long it took, 
➢ what you did to add value, 
➢ the results of the project and positive outcomes



Add Honours and Awards to Your Profile
Include any honours and awards you have achieved 
within your role such as Top Salesperson, Top 
Employee, Industry Awards, International Recognition 
etc.







Gain recommendations
Once you connect with customers and when you are 
confident that they will give you a good review, ask 
them to review your project, material or brand if 
appropriate. 



























Join relevant business groups
LinkedIn is best used as a networking tool where you 
can build connections and increase brand awareness 
so many others get to know who you are and what you 
do. 



Join relevant business groups

➢ Join business groups that you know people in, or 
that are relevant to what you are focused on

➢ Get involved in discussions within these groups and 
start your own discussions where appropriate

➢ Share articles like your blog posts 
➢ Gain visibility for your brand in addition to 

generating visits to the website and customer leads
➢ Easily connect with group members





P: Attract the right audience with a full 90-days list of 
who viewed your profile

F: See the last 5 people who viewed your profile

P: Up your competitive edge and see the keywords 
people used to find you, as well as how they got to 
your profile.















Thank You!


