


• The role of Social Media advertising within the Social Media plan

• How to set up Facebook Ads Manager

• Demo of the kinds of ads available

• How to create custom, lookalike and saved audiences

• How to develop a Facebook and Instagram Ad

• What is Facebook Pixel and how to use it
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Social Media especially 
Facebook has become a 

pay to play platform



Facebook holds a 
phenomenal amount of 

data about its users 







Boosted Posts 
Vs

Facebook Ads Manager



With Boosted Posts:

- You are taking a post from your page and 
paying to reach many of those who have 
said they like your page already

- You are using the post already in existence
- You can use some limited targeting
- You are not customising messages by 

customer type
- You do not have as much control over ad 

type; Reach, Traffic, Message, Conversion etc



With Facebook Ads Manager:

- You can easily set up and run ad campaigns to 
many different audiences at once,

- You have full control over the Ad Objective,
- You can target your audiences very 

specifically, 
- You can easily target your custom audiences,
- You can develop multiple versions of the ad 

and tweak messages, 
- Your ad does not show up on your Facebook 

page 





Facebook and Instagram Ads are set up 
within the Facebook Ads Manager
Platform (Facebook own Instagram). 

You can set up, make changes and see 
results for all your Instagram campaigns, 
ad sets and ads in one place. 

Ads Manager is available on desktop and 
mobile.



To run Instagram Ads:

Link your Instagram account to your 
Facebook page

You only need to this once.

Visit the Settings for your Facebook 
page and click on “Instagram.”



After you’ve linked your Instagram account to your Facebook page, it’s time to head over 
to the Ads Manager and create your first campaign. If you already create Facebook ads, 
much of this process will be familiar to you.

In the Ads Manager, click on the “Campaigns” tab and then “+ Create” near the top left 
corner of the screen.











Use the Pixel for:

• Retargeting: building audiences of people who have visited your website 
• Optimisation: creating higher converting Facebook campaigns focused on a 

specific action
• Tracking: Track the performance of ads back to your website





Audience Targeting









Lookalike Audience



● Location:Target people based in specific locations such as counties, regions, 
cities or countries.

● Demographics: Narrow your audience based on information such as age, 
gender and languages.

● Interests: Reach people based on interests such as the apps they use, ads 
they click on and accounts they follow.

● Behaviours: Define your audience by activities they do on and off Instagram 
and Facebook.

Saved Audience





Choose your Placement:



Set Your Budget and Schedule



Set Your Budget and Schedule



Develop Your Ad Creative







Thank You!


